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Interactive Advertising Bureau of Canada

IAB Canada: Canadian Online Publisher Revenue Trends 1999-2006 Interactive
Soreen f Eamadn+

(in millions, and with % increase/decrease vs. previous year)
1999 $50
2000 $98 (+97.5%)
2001 $86 (-12.7%)
2002 $176 (+104%)
2003 $237 (+37%) |
2004 $364 (54%) '
2005 $562 (54%)
2006 $801 (43%)

Source 1993-2001; Interactive Advertising Bureau of Canada and PriceWaterhouseCoopers
Source 2002-2006: Interactive Advertising Bursau of Canada and Ernst & Young
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