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HOW WE INTERACT 
KEEPS EVOLVING



RESEARCH 
HAS BARELY 

KEPT UP



A MATTER OF 
LIFE AND DEATH 



A GENERATIONAL 
STORY
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Text Invites 
% yes

“Would you be wi l l ing to receive text message 
invitat ions to surveys on your mobile phone?”



5% join and use app

21% join community

14% join if app required

APP CENTERED 
COMMUNITY LIMITS USE

14% join if app required



VIRTUAL ASSISTANT

52% have virtual assistant
38% have used it

25% would try surveys on it



VIRTUAL ASSISTANT 
AMONG MILLENNIALS 

73% have virtual assistant
54% have used it

40% would try surveys on it



CHANGE IS COMING



THE FUTURE WILL 
BE FRAGMENTED



THE FUTURE IS 
DEVICE AGNOSTIC 

DESIGN



SIMPLE QUESTIONS 
WILL RULE



WHEN ALEXA ASKS 
THE QUESTIONS 



WHAT WOULD ALEXA SAY? 



BINARY PRODUCES THE 
SAME INSIGHT
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BINARY CAN BE MORE 
SENSITIVE
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CHANGE IS HARD, 
BUT NOT CHANGING CAN BE 

EVEN HARDER 



WE MUST MOVE FORWARD
“ANYTHING THAT TAKES US OUT 

OF OUR COMFORT ZONES FOR A 
WHILE CAN ACT AS A REMINDER 
THAT THE PAST WE ARE USED TO 
MAY NOT BE OUR BEST FUTURE.”

Charles Handy, author and professor 




