
Loca%on Based Mobile Data 
Agency, Brand and Consumer Concerns 



Q & A with Jayson Ayers SVP 
UberMedia is a pioneer in this field and has been developing, using 
and perfec6ng this technology for fi8een years 

UberMedia is one of the fastest growing mobile demand-side 
pla<orms, u6lizing first party data and real-6me ad op6miza6on to 
drive 2-10x increase in mobile campaign performance 

Strong patent por<olio, both granted and applied 

56-person team, headquartered in Los Angeles 
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Chameleon Digital Media – Exclusive representa/ve of 
UberMedia in Canada for Adver6sing 



Privacy 

Slide / 03 

Who	are	we	comfortable	sharing	personal	data	from	smart	devices	with?	

Smart Devices Circle of Trust 

Spouse/Significant	Other	
63%	

Close	Friends	41%	
Health	Professionals	40%	

Police	 30%	

Insurance	Companies	 28%	

Boss	 26%	

Supermarkets	

22%	
Energy	Companies	20%	

Government	14%	

Ad	Companies	14%	



PRIVACY 

Are there concerns with privacy 
surrounding this technology? 

How can we be sure brands are not 
viola%ng the consumers privacy? 
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We	hear	the	term	Polygon	being	thrown	
around	these	days	as	a	point	of	capturing	
devices.		Can	you	explain	the	difference	

between	geofencing	and	Polygons?	

Slide / 06 

Accuracy 
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Drive-Thru Dine In 

ACCURACY 



Omnichannel 
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OMNICHANNEL 

How can I use loca%on based data for 
improving my en%re media mix while 

campaign planning? 
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APribu%on 
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ATTRIBUTION 

How is this data showing the true 
effec%veness of my campaign & 

driving incremental visits? 
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Thank you! 


