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moving money for better

TRANSFORMING CUSTOMER EXPERIENCE AIN’T EASY





RAPIDLY CHANGING WORLD VIEW OF THE FUTURE (WU STUDY, 2017)



CUSTOMER EXPERIENCE IN A GLOBAL WORLD (WU STUDY, 2017)
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CONNECTING MULTICULTURAL CANADA TO THE WORLD





CUSTOMER JOURNEY IS CRITICAL – LOCALIZED CONTENT

Target: Onboarding customers
Timing: Beginning at the first customer transaction, then 
scheduled triggered deployments throughout the journey.  

Target: Mid-funnel customers
Timing: As qualifying criteria is met, customer enters the journey.  



BRING MULTICULTURAL INSIGHTS TO LIFE ACROSS CUSTOMER JOURNEY



ROLE OF INFLUENCERS – LET EM GO!



TRANSFORMATION KEY TAKEAWAYS

• Learn from your past, history & failures

• Stay connected to shifting consumer trends, behaviors 

•Change your storytelling style and branding if needed

•Communicate right time, right place, right customer

• Leverage multicultural insights in product, marketing and service

• Let influencers…influence  



Thank You!
Merci!
Maraming Salamat!
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