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Today:

1. The Wattpad story / What is Wattpad

2. The disruption of entertainment and publishing

3. Direct-to-consumer model is a new way for creators be be
discovered

4. Gen Z content trends
















< Wattpad Picks

Editors' Choice Wattpad Studios Hits Writing | W t t I i T H

Bumpy Road
64K 579K
Jesse and Kathy are enemies. What

L]
they have in common is that their b... S O C l a l n e t W O r k fo r
teens  holiday  beach +13more
°
This Moment i
* 1 0 o

Peyton has had a rough go of things. A
distant father, a drunk mother. The...

explore  adventure  summer

+9 more

One For The Road v/ | W...
@ 117K K545 =21

Jessie Adkins has dreamt about
running away ever since movingtot..

boyxgirl love  summerlove

+15more

Video Audio Images News Blog Stories



+100,000

new signups per day

Primarily Gen Z audience

We are now one

+665 million
of the fastest unique story uploads
growing and
most engaging +50 languages
social platforms 23 billion minutes
in the world spent on Wattpad per

month

+80 million
monthly global audience




A content-driven social
experience.

An inclusive and
positive community
filled with diverse
users.




e “| got frustrated when | was
' ‘f}'}f“‘! going to bookstores, seeing the same types of
people doing the same things. My reality is

* . surrounded by black people and minorities, we

don’t get the same type of literature” — Wattpad
Survey — LGBTQ+, African American Urban Fiction Readers,

Wm\ us Span/sh readers.
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Disrupting
traditional paths

to entertainment
and publishing




Meet Anna.
She joined Wattpad to read
stories.
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After You

Applebee's




NYT bestseller.

r Simon & Shuster picked up the
\ publishing rights. It became a

M.



BASED ON THE BEST-SELLING
WORLDWIDE PHENOMENON

your first,
life is never the same.

IN THEATERS

HAFEIMOVIE  inesmbsioves  onime  sdfon  M0T| APRIL 2019







The After movie teaser trailer
was posted on Nov. 26t 2018

'5 minutes{ELE o



...It was trending worldwide!

Worldwide trends -

331K Tweets
84K Tweets

86.4K Tweets
20.9K Tweets
115K Tweets
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Anna Todd, Wattpad, and 2 more are Tweeting
about this




Fast-forward to February 20189...



‘After’ was the

top trailer the

week following
the launch!

TOP 10 MOST POPULAR FILMS OF THE WEEK

ranked by Social Engagement and Interest Scores for the week of Feb 18 - 24, 2019

TOP 10 FILMS: SOCIAL ENGAGEMENT SCORE

Captain Marvel

How to Train Your Dragon: The Hidden World
Five Feet Apart

Alita: Battle Angel

Tyler Perry's A Madea Family Funeral
Rocketman

The Secret Life of Pets 2

Fighting With My Family

Detective Pikachu

STUDIO
Aviron Pictures

Disney
Universal Pictures
CBS Films
20th Century Fox
Lionsgate / Summit
Paramount
Universal Pictures
MGM
Warner Bros.

SCORE
929,742

706,783
584,515
541369
439540
326,982
246,490
200982
178,565
125778

% CHANGE WoW
-33%

69%
58%
7%
21%
275%
>10,000%
1726%
215%
-24%




Opening weekend...

Verizon & 2:39PM -

< DEADLINE

HOME / BOX OFFICE / BREAKING NEWS
‘Shazam!’ Grows To $164M
Overseas; ‘After’ Has Intense
Offshore Awakening — International
Box Office

By Nancy Tartaglione [+
April 14,2019 1:01pm

luciane %' e Follow N
@ludamiati AN J/

| AM LEAVING TO WATCH AFTER! 5th time
baby @annatodd @wattpad #MyAfterTicket

y

.54 PM - 13 Apr 2019

v




your f
eis

lif

#AfterMovie uwiinie  nsiesones




Today, Anna lodd i1s @ modern day influencer

annatodd # « Follow

annatodd I'm so obsessed with this. The:

are so beautiful. Worldwide preorder
coming soon. #aftermovie Also there's a
new bonus chapter from Hardin's POV
that you don’t want to miss @

Load more co m

gege_zapa @ @ @@ @@
gege_zapa Anna to muito chatiada
gege_zapa Ahhhhh

gege_zapa Hardin seu filho de uma puta

Qg

120,066 likes

i

N

Her secret sauce?
Engagement with her
audience and truly caring
about her fans



The direct-to-consumer R
model is a new way for :
storytellers to be
discovered
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Let's talk a bit more about
data




What is machine learning in the
context of storytelling?

Machine Learning uses algorithms to find patterns in data, and then makes
predictions based on those patterns.

Our Story DNA technology looks for patterns in stories.

Featured Wattpad Stories

(Training Data)



Use case: 2018 Watty Awards

Story DNA Machine Learning
technology helped our judges

go from 150,000 to 6,000
entries.

Wattpad's Version of the Oscars
4% ldentified (~6k) of over 150k EN



Social Cues
Sharing, Adds to Library,
Commenting

Prior to StoryDNA
We Found Stories

Through Trend Data

Readership

Fast Growth, Time Spent,
Upward Trend
Demographics



Readership
Fast Growth, Time Spent,
Upward Trend

Story Quality
Writing Style, Grammar,
Sentence Structure

Now with
StoryDNA
we can identify great Story Sentiment
stories before they Emotion in a Story,
Social Cues e ST Overall Reader Sentiment
cotiect signiticant in Comments

Sharing, Adds to Library,
Commenting

readership Y




Using machine learning to discover

high calibre content

—_

Diverse voices

~  EVEREST

7 SAING SVIATCH

Captivating stories

Highly-engaged
reader community

Underrepresented : =5 nes, TRAPEZE
genres " -

|
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Machine learning is only as good as the data set it
starts with, and we are starting with the
most diverse set of stories-ever found in one location.

Our data reflects our community, which is highly Gen Z
female and includes minority and marginalized voices
from around the world.



Access to data & ‘
community gives us

unparalleled insight,
allowing us to best
understand content

trends resonating
with Gen Z

A



Stories that destigmatize
mental illness

Mental health is the greatest social
issue facing Gen Z.

#Depression, #Anxiety, #MentalHealth,
and #FreeMentallllness averaged 47.8
million minutes every month over the
last 6 months.




The rise of characters of diverse
shapes and sizes

million

122

spent reading stories

tagged #FreeYourBody,
#Bodylmage, #PlusSize,
#Curvy, #BodyPositivity,
#Insecure over the last
180 days




Romance for everyone i

Readers spent on average 2.6 million
minutes reading stories tagged
#MuslimRomance, #MuslimLoveStory
and #IlslamicLoveStory each month over

the last 6 months.

51.

increase over the
previous year

J/
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New literary voices are breaking
ground in genderfluid and }
transgender narratives

49% 1 29 billion 56%

of Gen Z identify minutes spent reading  increase in stories \{Sly
with a sexuality LGBTQ+ stories last tagged
other than month #Transgender,

straight #Agender,

#GenderFluid and
#Nonbinary last
year



Global warming
Interwoven into story
genres

376%

increase in reading time on
stories tagged #GlobalWarming







‘T OR PLASTIC?

SAING CONTEST
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NATIONAL
GEOGRAPHIC

National Geographic raised awareness of the
plastic crisis through the first-ever global
writing contest






The program drove real change
in behaviour.
Over 75,000 pledges.
Reduction of single use plastic
by 90M!

/ ;0 NS OF PLASTIC WASTE

END UP IN THE OCEAN
EVERY YEAR.

MILLION

CHOOSE THE PLANET.
TAKE YOUR PLEDGE.

N



1

Gen Z loves to
read!

2

Data-driven platforms
are creating new
direct-to-consumer
models

CVAEUCEWEVE

The next generation
storyteller is creating
with their audience

Understand what
your audience
cares about (Gen Z
cares about
purpose)



Entertaining and connecting the world
through stories

Chris Stefanyk
Head of Brand Partnerships

W @ChrisStefanyk
™ chris@wattpad.com
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