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1.  The Wattpad story / What is Wattpad  
2.  The disruption of entertainment and publishing  

3.  Direct-to-consumer model is a new way for creators be be 

discovered  

4.  Gen Z content trends 

Today: 



The Wattpad Story  
 









Wattpad is THE 
social network for 
stories. 

 Video        Audio          Images       News          Blog        Stories 



We are now one 
of the fastest 
growing and 
most engaging 
social platforms  
in the world 

+100,000 
new signups per day 
 

Primarily Gen Z audience 
   

+665 million 
unique story uploads 
   

+50 languages 
 

23 billion minutes 
spent on Wattpad per 
month 
 

+80 million 
monthly global audience 

 
 

 



A content-driven social 
experience. 
 
An inclusive and 
positive community 
filled with diverse 
users. 



“I got frustrated when I was 
going to bookstores, seeing the same types of 
people doing the same things. My reality is 
surrounded by black people and minorities, we 
don’t get the same type of literature” – Wattpad 
Survey – LGBTQ+, African American Urban Fiction Readers, 
US Spanish readers. 

      



Disrupting 
traditional paths 
to entertainment 
and publishing  



Meet Anna. 
She joined Wattpad to read 
stories. 



Today she is the writer of a 3 
part series completed on 
Wattpad. 



With over 1.6 BILLION reads 



After became a VIRAL hit! 



Simon & Shuster picked up the 
publishing rights. It became a 
NYT bestseller. 



And then made it to the big 
screen!  



How did we know 
After was going to 
be a success? 
    The data told us it would be. 
 
Once upon a time in 2013, an 
engineer noticed 5% of our 
audience was reading After. 
 
 



The After movie teaser trailer 
was posted on Nov. 26th 2018 

 
5 minutes later.... 



...It was trending worldwide! 



Fast-forward to February 2019…  
 



‘After’ was the 
top trailer the 

week following 
the launch!  



Opening weekend... 
 
 
  
 
 



After: One of the most 
talked-about movies  
of 2019! 

#1 movie in 
multiple countries 
 
#1 indie movie of 
the year 
 
$70 million+ in the 
global box office 



Her secret sauce? 
Engagement with her 
audience and truly caring 
about her fans 

Today, Anna Todd is a modern day influencer  
 



The direct-to-consumer 
model is a new way for 

storytellers to be 
discovered 



Let’s talk a bit more about 
data 



Machine Learning uses algorithms to find patterns in data, and then makes 
predictions based on those patterns. 

Our Story DNA technology looks for patterns in stories. 

 
Featured Wattpad Stories 

What is machine learning in the 
context of storytelling?  

(Training Data) 



Wattpad’s Version of the Oscars 
4% Identified (~6k) of over 150k EN 

Story DNA Machine Learning 
technology helped our judges 
go from 150,000 to 6,000 
entries.  

Use case: 2018 Watty Awards 



Prior to StoryDNA 
We Found Stories 

Through Trend Data 

Readership 
Fast Growth, Time Spent, 
Upward Trend 
Demographics 

Social Cues 
Sharing, Adds to Library, 
Commenting 



Readership 
Fast Growth, Time Spent, 
Upward Trend 

Social Cues 
Sharing, Adds to Library, 
Commenting 

Story Quality 
Writing Style, Grammar, 
Sentence Structure 

Story Sentiment 
Emotion in a Story, 
Overall Reader Sentiment 
in Comments 

Now with  
StoryDNA 

we can identify great 
stories before they 
collect significant 

readership 



Using machine learning to discover 
high calibre content  

 What were we 
looking for?  

Diverse voices 

Captivating stories 

Highly-engaged  
reader community   

Underrepresented 
genres 

Our Fall 2019 Wattpad 
Books List 



Machine learning is only as good as the data set it 
starts with, and we are starting with the  

most diverse set of stories ever found in one location.  
 

Our data reflects our community, which is highly Gen Z 
female and includes minority and marginalized voices 

from around the world.  



Access to data & 
community gives us 
unparalleled insight, 
allowing us to best 
understand content 
trends resonating 
with Gen Z 



#Depression, #Anxiety, #MentalHealth, 
and #FreeMentalIllness averaged 47.8 
million minutes every month over the 
last 6 months. 
 
 

Stories that destigmatize 
mental illness 

Mental health is the greatest social 
issue facing Gen Z. 



The rise of characters of diverse 
shapes and sizes  

  122 

million  
minutes 

spent reading stories 
tagged #FreeYourBody, 
#BodyImage, #PlusSize, 
#Curvy, #BodyPositivity, 
#Insecure over the last 
180 days 



Romance for everyone 
 Readers spent on average 2.6 million 
minutes reading stories tagged 
#MuslimRomance, #MuslimLoveStory 
and #IslamicLoveStory each month over 
the last 6 months. 
 

increase over the 
previous year 
 

51% 



New literary voices are breaking 
ground in genderfluid and 
transgender narratives  
 
 
 

49% 

of Gen Z identify 
with a sexuality 
other than 
straight 

  
  
  

  
   

  
   
  
  

   

1.29 billion   
 
 

minutes spent reading 
LGBTQ+ stories last 
month 

56% 

increase in stories 
tagged 
#Transgender, 
#Agender, 
#GenderFluid and 
#Nonbinary last 
year   

  
  

  
   

  
  

   



Global warming 
interwoven into story 
genres 
 

376% 
increase in reading time on 
stories tagged #GlobalWarming  



Storytelling can 
drive social 
impact and 
brands can be 
part of this 
positive 
movement  



National Geographic raised awareness of the 
plastic crisis through the first-ever global 
writing contest 





  

The program drove real change 
in behaviour.  

Over 75,000 pledges. 
 Reduction of single use plastic 

by 90M!  



  

1 
Gen Z loves to 

read! 

Key Takeaways  

2 
Data-driven platforms 

are creating new  
direct-to-consumer 

models 

3 
The next generation 

storyteller is creating 
with their audience 

4 
Understand what 

your audience 
cares about (Gen Z 

cares about 
purpose) 



Entertaining and connecting the world 
through stories 
Chris Stefanyk 
Head of Brand Partnerships 

@ChrisStefanyk 
chris@wattpad.com 


