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In Human Terms: The Digital Ad Inaustry is Changing

Leading to Growth of the Contextual Industry
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Yesterday's Challenge: Brand Satety

Targeting the wrong content is catastrophic
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Today's Challenge: Shifting from Safety to Suitability

Why ‘brand suitability’ is replacing brand safety
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Context Preference Examples

We need to listen
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Solving for Content Preferences on Platforms

Harder than you think




The Problem with Legacy Context for Brands

Ultra Deep Bass Test !!
5,614,714 views Litter of kittens chase bouncing yo-yo

16,059 views

How To Catch Bass With Plastic Worms - Amazing Underwater Footage!!
239,218 views

Here's How Much Plastic Trash Is Littering the Earth | National Geographic
161,719 views




A Math Problem

Video Features
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Drift

It’'s a reality

X PREFERENCE CHANGES

‘he videos are What a brand cares about
always changing changes over time




Why do people watch ad supported video platforms?




A Process

People Need to Watch Videos

People need to be involved on the brands’ behalt



AN Attempt

Capture — Translate — Activate

Capture Translate Activate




Everyday Drugstore Makeup Tutorial
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GoPro HERQG6: This Is the Moment in 4K

AN Attempt

What we Learned
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Ryan Pretend Play with Musical Instruments Toys for Kids!!!

MALDIVES TRAVEL DIARY! | Aspyn Ovard




Another Attempt

Capture — Translate — Activate

Capture Translate Activate




Scaling Nuanced Contextual Preferences

Translate

Expert aligned

s this video about general health and wellness?

This video is primarily about
new age or alternative medicine

This video contains graphic / disturbing content

This video has nothing to do with health or wellness



Beauty & Personal Care

Fashion

Beverages

Extreme Sports

Award Shows

Business

Good News! People Mostly Agree

Inter Rater Agreement

Number of jJudgements

Fleiss' Kappa

0.2 <= Fleiss's Kappa <= 0.4
0.4 <= Fleiss's Kappa <= 0.6
0.6 <= Fleiss's Kappa <= 0.8
# of Multi Judgements
Fleiss's Kappa




Featurization

The Art of the Science

& - (C | & Secure | https://www.youtube.com/watch?v=d8tmJbaFuYM

° P Apps [ eHarmony [ ZEFR [ Personal
Video Itself E=

= » YouTube

RO ...................... Thumbnails

ORIGINAL PRODUCTION

Screer
: JUNRIE!
Y.

T channel & Publish Date @ € @l Video Quality

{ext episode

HONEST TRAILERS S5+ E18

: QI Honest Trailers - Jurassic World ~ HONEST TRAILERS S5+ E17
: : . Honest Trailers - Aladdin
fesessssssasssssnnsanns > /'/25,3‘] 3 views "- HONEST nkies

TRAILERS PS¢

Likes & Dislikes

Screen Junkies Qoo :
Published on Oct 13, 2015
HONEST TRAILERS S4-E18

Become a Screen Junkie! » & http://bit.ly/sjsubscr ~HOR - S‘%{' | Honest Trailers - Interstellar
i Y P Screen Junkies

(] [ ]
.......... )
D e s c r I pt I O n All ScreenJunkies tees on sale for $12 for the rest of October!» B http://bit.ly/SIMerch

SHOW MORE

S Related Videos

~< Why Mount Rushmore is the
Ay Weirdest Monument




Good News! The Machines Understand the People

Model Quality

Average Precision
40% 60%

Beauty & Personal Care

Fithess
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Average Precision
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Beverages

Business
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Human in the Loop

A summary

Active Learning




Our Job: Tools to Put Your Brand in Control
of Brand Suitability

Context DMP

Z)E/V@ Contextual Targeting.

Built for Brands.

Context DMP Express, organize, and activate your nuanced
contextual preferences
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