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In Human Terms: The Digital Ad Industry is Changing
Leading to Growth of the Contextual Industry
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Targeting the wrong content is catastrophic

Yesterday’s Challenge: Brand Safety



4

Today’s Challenge: Shifting from Safety to Suitability
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Context Preference Examples

Pharma Brand Alcohol Brand CPG Brand

We need to listen
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Solving for Content Preferences on Platforms
Harder than you think

Platform’s Focuses 3rd Party’s Focus

Creators Viewers Brands
Brands
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The Problem with Legacy Context for Brands

Keyword Targeting

Static Whitelists/Blacklists

Bass (Music) vs. Bass (fishing) Litter (of Kittens) vs. Litter (garbage)
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A Math Problem
Video Features

Duration

Title

Views

Channel & Publish Date

Description

Thumbnails

Video Itself

Video Quality

Likes & Dislikes

Related Videos

CHAOSHUNDREDS OF 
PREFERENCES

5B VIDEOS
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Drift
It’s a reality

Platform Drift Concept Drift

The videos are 
always changing

What a brand cares about 
changes over time

Pharma Brand

MORE CHAOSPREFERENCE CHANGES500 HRS UPLOADED/MINUTE
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Why do people watch ad supported video platforms?

Great Content Listen to Brand 
Preferences

Signals by Viewers 
Not Valuable
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People Need to Watch Videos

A Process

People need to be involved on the brands’ behalf
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An Attempt
Capture         Translate         Activate

Campaign

ActivateCapture

Experts

Translate

Machine Learning
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What we Learned

An Attempt

BRANDS WATCH
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Another Attempt
Capture         Translate         Activate

Campaign

Capture Translate Activate

Machine  
Learning

Experts Moderators Reviewers
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Scaling Nuanced Contextual Preferences 
Translate

Is this video about general health and wellness?YES

This video is primarily about  
new age or alternative medicine

NO

This video contains graphic / disturbing contentNO

This video has nothing to do with health or wellnessNO

SurveyExemplar Videos

Expert aligned
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Good News! People Mostly Agree
Inter Rater Agreement
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Featurization
The Art of the Science

Duration

Title

Views

Channel & Publish Date

Description

Thumbnails

Video Itself

Video Quality

Likes & Dislikes

Related Videos
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Good News! The Machines Understand the People
Model Quality
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Human in the Loop
A summary

Machine  
Learning

Survey of People

Active Learning
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Our Job: Tools to Put Your Brand in Control 
of Brand Suitability



Thank You


