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As the scale of COVID-19 rapidly
impacts mulfiple sectors of business
and consumers worldwide,
advertisers and publishers must
respond just as swiftly.



What should | do right now?
Do consumers want to hear from me?

How should | reconsider KPIs and
performance-based marketing?



Ad revenues will decline in the face of supply
chain disruption, economic uncertainty and
travel restrictions.

Canada waives S30M in licence fees for
broadcasters amid COVID-19 pandemic

Ottawa’s plan to offer support for media organizations
losing ad revenue ‘falls short’, News Media Canada says

Canadian Networks Cancel TV
Upiront Events Amid
Pandemic



The 2008 recession saw declines, but not consistently
across channels.

-13% -27% -2%

AGGREGATE NEWSPAPERS ONLINE CHANNELS



To date, sector impact is varied.

-59% -45%

TRAVEL FINANCIAL
SERVICES
15% 4%
- o - o
FOOD & DRINK TELECOM

-31%

RETAIL

63.49%

GAMING



What should:|l do right now?




Buy strategies

v"Negotiate shorter contracts

v Explore premium networks or channels

v Gain share of voice with coveted demographics
v Ensure frequency caps dre in place

v'Above all: demand ad- integrity




Channel strategies

v'Shift emphasis to
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When in doubt: digital + video

CBCINTRODUCES MOVIE NIGHT IN CANADA, SATURDAYS AT 7 P.M.

Publishers Report an Increase in . N ° o
Traffic Due to Coronavirus Coverag Daytlme TV notes self-isolation splhe

Publications are seeing historic highs in readership during the a m id co ro n aVi ru s pa n d e m ic

pandemic

8l Conan O'Brien will shoot full-length
@ shows using an iPhone and Skype

"This will not be pretty, but feel free to laugh at our attempt."




Do consumers want to hear from me?




Reach out to 1050+ Unique
customers, but use |[communications

discretion. from Canadian
companies

4.1.20-4.5.20
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82% 87%

Brands who engage in corporate social Do the right thing, even if its not legally
responsibility have higher quality products required
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How should | consider performance
marketing and KPIs?




How did |l build connection?

Brand sentiment
Lift
Awareness




Sobeys used paid media to thank employees and promote
connection fo community.

Sobeys Sobeys
March 10 at 1:37 PM - @ 2hrs- @

Thanks to your donations, we're providing over 448K A heartfelt thank you to grocery workers around the
breakfasts! Together, we're feeding hungry children in world. We see your tremendous efforts, we

your community. appreciate you, and we wish you all the best.

Sobeys
1hrs - @

We're proud to announce our Community Action
Fund, which will empower our more than 1,500
grocery and pharmacy stores coast-to-coast to help
address their communities’ most urgent needs. Click
below to read more from our President and CEO,
Michael Medline.

Thank you for helping us raise

Community
Action

Fund

to help feed hungry kids
in your community

To all those

feedin( P Jur
Ty fClmiIieS
fo:')tu(rar:lsmie?jl :

thank you.

Empowering our more

than 1,500 stores to
help & strengthen
their communities.

-------- OUR WEIGHOOWSHOOD

SOBEYS.COM/TOONIES

Atoonie is all it takes LEARN MORE

Sobeys.com/Toonies , SOBEYS.COM
Obey, Community Action Fund




Did | offer a tangible solution?

Media engagement
Customer support data
Applications/Orders




GoDaddy launched a TV spot encouraging small business
owners to be resilient, and offered their support for an
eComm solution.




GoDaddy offered a free marketing toolkit
and community resources.

Business

1
>

B
U.S. Chamber of Commerce
RS (COVID-19 Tax Relief)

(]

o

#
To support our customers during these times OPEN
s WE
we are giving free products, tools and resources.

Canada

Small Business Loan
Government of Canada

Australia

Economic Response to the Coronavirus Marketing Tools Microsoft Teams
Department of Health

United Kingdom

Small Business Grant
COVID-19 Response




CIBC launched a digital campaign to promote mobile
banking features & access.

o o
s 19 hrs

To help you through these challenging pouyr vous aider en ces périodes difficiles, vous
bank through the mobile app. online 0l poyvez effectuer vos opérations au moyen de 'appli
banking. mobile, des services en ligne ou téléphoniques.

Paying bills

Des opérations bancaires
sécuritaires n'importe ou,
n'importe quand

Bank securely anywhere,
anytime

Déposez des ¢
et de faco

Transferring funds
in Canada and
around the world.

TRANSIERS

Bank securely Des opérations Learn More Déposez des
anywhere,... bancaires... chéques...

Répondre a vos be._.. Utilisez Dépot éle

Meeting your needs.




Visa assured customers online shopping would be protected.

Visa Zero Liability gives you

; ¢ because you don't pa
the confidence to shop online J )

for fraudulent purchases.”

VISA i ve




How did 1 use my brand voice?

Reach
Media engagement
Donations




“Anti-ads” encourage customers to make the safe choice.

7w Travel Alberta o .
_ . ° ° ° , Watgh later 3
Keep at least 6 feet between you and others in public
Do your part to save lives by saving your travel plans I h ls VI d eo IS n t m OVI n g °
for later.
, >
Neither siiould you.
A, If you can, stay home. We can stop this. &3 YouTube
% K
™
‘\'J
&< E7

TRAVELALBERTA.COM e
Stay Safe at Six Feet. i



How should | consider performance
marketing and KPIs?




Did I do the right thing?

Retention
Advocacy




Immediate Action Checklist

v Audit creative and v Revisit outdoor and event
media placements sponsorships
v" Negotiate shorter contracts v' Take advantage of digital templates
v' Explore premium networks v" When in doubt: Streaming + video
or channels v Rise to the occasion

v Ensure frequency caps are in place
v Demand ad integrity

v Shift emphasis to mobile over
desktiop

v' Test smart speaker ads



Did | build connection?




Six degrees of separation. #I1StayHomeFor
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@COMPEREM&TRO%

Thank you!

Laura Ziemer
Director of Insights
Comperemedia Omni
lziemer@mintel.com
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