
The time is now 
for Connected TV:

Seize the 
opportunity



You are missing out on a core audience
if you are only buying broadcast TV.



61%
of Canadian 
households 
have at least one CTV 
device

Streaming is
mainstream



Streaming In 
Canada Will 
Eventually 
Overtake Cable 32%

of Canadian households 
will not have a 
traditional TV 
subscription by the end 
of this year 



TV consumption habits 
are shifting

1 in 7 Canadians have transitioned from 
linear TV to online and OTT services

20% reported they are likely to 
disconnect in the next 12 months, 
particularly among the 18 to 34-year-old 
demo.

Roughly 23% of 18 to 34-year-olds have 
never had a TV subscription



A fragmented 
marketplace
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Traditional buying has led 
to a poor viewing experience



Our Current State

Viewers

• Shifting to On Demand content

• More content, better experience than 
ever before

• Fragmented media consumption across 
all channels

Advertisers

• Data-driven is better than content-proxy

• Fragmentation makes it difficult to use 
holistic approach

• Frequency management is a challenge

Ad Technology

• Data and measurement at the household 
level

• Aggregating Premium Inventory

• Standardization



Platform buying brings 
increased reach for the same 
cost



Connected TV Online Video Native

Mobile/Tablet

Display

AudioDOOH

Advertisers want to reach
audiences across all channels



Better Together



Traditional Media Companies 
are Embracing Digital



TV companies are merging linear
and digital, touting flexibility 



European broadcasters 
invested into our 
technology



RTL AdConnect and European Broadcaster Exchange (EBX) offer a single point 
of contact for pan-European programmatic BVOD at scale.

EU broadcasters join forces
for programmatic competition



Channel 4 Leaning into 
Programmatic with 
Freewheel 

+



Handmaids Tale – Channel 4

What’s Next for Canada?



Continued Growth of 
AVOD Partners



Traditional Media Companies Are Next



Handmaids Tale – Channel 4

How do we get there?


