
ADDRESSING AUDIENCES

Leveraging Contextual 
Intelligence For Reach

CONTEXT DMP

DIGITAL FOR REACH
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Regulatory Change - More Acronyms...
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Leads to Platform Change - Cookiepocalypse?

https://www.cookiepocalypse.com/
https://www.modernretail.co/platforms/cookiepocalypse-what-

the-death-of-the-third-party-cookie-means-for-retailers/
https://www.adweek.com/programmatic/key-questions-need-to-

be-answered-after-google-delays-the-cookiepocalypse/
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Why Contextual Data?

Privacy Compliant, By Design 
No PII, No Cookies

Control even within the Walled Gardens
Scale and transparency on the world’s 
largest video platforms

Enhances Audience Strategy 
Improve precision with the right content
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Validate Social Audiences via Contextual Signals

Goal:
Addressing F18-34 users to drive 
awareness of a new product line 
with mobile and CTV as a major 

strategic component.
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Suitability as a component

Subject Line
• Reach is not solely "who."
• Increasingly, brands care 
about the environments in 
which they find their ads.

• The GARM Brand Safety and 
Suitability framework offers a 
common language.

• Reach can and should 
consider suitability of 
environment as a component.

https://wfanet.org/knowledge/item/2020/09/23/WFA-and-
platforms-make-major-progress-to-address-harmful-content
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Content Reporting

• Content reporting can provide additional 
insights into campaign success for any type 
of targeting.

• Content alignments can show where and how 
customers consumed ads, and indicate which 
audiences were most successful.

• Industry suitability standards can be affirmed, 
or shown where campaigns lagged, ensuring 
true on-target delivery.
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Clogs?

https://en.wikipedia.org/wiki/Joseph_Marie_Jacquard


