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CTV USAGE IS EXPANDING GLOBALLY

Source: Comscore Enumeration Study, May 2022 – May 2023, U.S.

Non-US markets grew 16% on average from May 
2022 to May 2023
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INCREASED GLOBAL CTV ENGAGEMENT DEMONSTRATES SIGNIFICANT 
AUDIENCE GROWTH POTENTIAL EVEN FOR HIGH REACH SERVICES 

Source: Comscore Video Metrix CTV Device Level Report, May 2022 – May 2023
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CORD-CUTTERS HAVE ECLIPSED TRADITIONAL TV SUBSCRIBERS
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Source: Comscore CTV Intelligence™, May 2021 – May 2023, U.S.
About 1% or less of CTV households are “cordless unknown."
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POST PANDEMIC SHIFT TO DIGITAL

Source: Comscore TV, National, All Networks, Jan 2019-May 2023, U.S.
 Source: Comscore Video Metrix Multi-Platform, Jan 2019-May 2023, U.S.

Source: Comscore CTV Intelligence™, Jan 2019-May 2023, U.S. 
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STREAMING ON CONNECTED TV DEVICES CONTINUES GROWING

Source: Comscore CTV Intelligence™, May 2019 – May 2023, U.S.
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SMART TVS HAVE BECOME THE DOMINANT DEVICE FOR CTV STREAMING
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Source: Comscore CTV Intelligence™, May 2021 - May 2023, U.S.
Source: Comscore Connected Home, May 2021 - May 2023, U.S.
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STREAMING SERVICES CONTINUE TO COME TO THE MARKET, 
AND HOUSEHOLDS ARE TRYING NEW SERVICES OUTSIDE THE TOP 6

Source: Comscore CTV Intelligence™, May 2019 - May 2023, U.S.
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THE TOP 6 SERVICES ARE STREAMED 
IN AT LEAST 1 IN 3 CTV HOUSEHOLDS

Source: Comscore CTV Intelligence™, May 2023, U.S.
“HBO Max” was retired after May 2023 and absorbed into “MAX”

“YouTube” includes YouTube + YouTube TV and “Hulu” includes Hulu + Hulu Live TV
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AT  A FA S T E R  R AT E  T H A N  N O N - A D  S U B S C R I P T I O N - B A S E D  S E R V I C E S

Source: Comscore CTV Intelligence™, May 2021 – May 2023, U.S.

C T V  H O U S E H O L D S  S T R E A M I N G  N O N - A D - S U P P O R T E D  V S .  A D - S U P P O R T E D  S E R V I C E S  

M AY  2 0 2 1    M AY  2 0 2 2  M AY  2 0 2 3



14

CONSUMERS ARE RESPONDING TO AD-SUPPORTED TIER AVAILABILITY

Source: Comscore Total Home Panel Custom Survey, May 2023, U.S.
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SMART TV OEMs HAVE LEVERAGED INTEGRATED FAST CHANNELS/EXPANDED 
APP COMPATABILITY TO BUILD EXTENDED AD-SUPPORTED REVENUE 

BUSINESSES

Source: Comscore Connected Home, May 2021 – May 2023, U.S

% growth is from May 2021 to May 2023.
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THE LONG VIEW OF INCREMENTAL LIFT ACROSS PLATFORMS

Source: Comscore Campaign Ratings, 2023. .
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OPTIMAL PLATFORM MIX DEPENDS ON THE TARGET AUDIENCE

Source: Comscore Brand Lift Study, 2023. 
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Due to the nature of the data presented, there are some restrictions to what we can share. For additional 
slides and more details on the Canadian Market, please contact your Comscore Account representative or 
Paul Rich (prich@comscore.com).

Thank-you for your understanding. 

mailto:prich@comscore.com
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CANADIAN VIDEO VIEWING HABITS
VIDEO CONSUMPTION ON CONNECTED TV CONTINUES TO GROW

Source: Comscore Video Metrix® Device-Level CTV, Jan 2023- Aug 2023, Canada.
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K E Y  TA K E AWAY S

CTV usage has 
continued to grow 

globally and 
beyond just the top 

services

Ad-Supported 
services are 

surging which 
allows for brands 
to expand reach

Canada: CTV & 
Video consumption 
increases providing 

environment to 
optimize advertising 
& revenue outcomes




