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The Creative Canvas

Al Generated Image

25,000+ Screens Delivering
7 Billion Monthly Impressions

Outdoor - Billboards, Transit Shelters, Urban Panels, Spectaculars
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Advertisers can focus on delivering content that resonates with the environment or specific locations
creating more meaningful connections with the audience without relying on individual user data

The Digital Assets
6-8 Seconds 10-15 Seconds

DOOH Billboards 6-8s Most Place-based DOOH
No Audio allowed on loops allow 10-15s

Static

¢ |AB Standard display
easily adaptable

30 Seconds

¢ Limited to high dwell time DOOH
locations (i.e. Elevator, Cinema, Malls)

e Plays full length of
spot, no motion, no
audio

major arteries Audio availability limited
Video, Social assets can Video, Social assets can be
be modified easily modified easily

Branded content opportunities
Audio availability limited

Video, Social assets can be modified
easily
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The Results

& Adding DOOH in the digital media mix:

Increase in Increase in Increase in Better results

campaign brand search social on ads

reach engagement spends vs TV,
Radio & Print

Sources: Majority of consumers say they are enjoying being_outside and look forward to it - despite concerns, Vistar Media
10 Must Know Facts about about out-of-home, Vistar Media
Digital out-of-home (DOOH) advertising_revenue worldwide from 2024 to 2029, Statista
New Survey Reveals Role of Digital Out-of-Home Advertising in Driving Immediate Action, Group M

Buying Digital Out of Home

DIRECT PROGRAMMATIC

Purchased manage service PMP - Invitation-only auction with access to specific
Direct 10 inventory with preferred pricing
Negotiated set pricing Open Exchange - Access to available inventory in real-
No restrictions to inventory time with pricing based on auction.
Programmatic Guaranteed - Guaranteed number of
Be"MediCl CAPTIVATE impressions, ad plays or time at a fixed price on pre-
determined inventory.
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This guide was developed in collaboration with the IAB Canada'’s Digital Out of Home Committee. We extend our thanks
to the following members for their valuable contributions:

e Barbara Huggett, GM & SVP Ad Sales - Canada, Captivate / Co-Chair, Digital Out of Home Committee

e Scott Mitchell, Managing Director, Canada, Vistar Media / Co-Chair, Digital Out of Home Committee

e Jennifer Bidwell, Vice President Business Solutions, Horizon Media

e Elizabeth Brennan, Director of Revenue Management - Television, Radio and Outdoor, Rogers Sports & Media
e Mary Ventresca, VP, Marketing & Business Development, Pattison
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https://www.pattisonoutdoor.com/
https://www.captivate.com/canada/
https://www.horizonmedia.com/
https://www.bellmedia.ca/advertising-sales/out-of-home/
https://www.stingray.com/
https://www.abergroup.com/digital-media/digital-out-of-home-buying/
https://www.vistarmedia.com/
https://www.thetradedesk.com/us
https://marketingplatform.google.com/about/display-video-360/
https://www.advertising.yahooinc.com/our-dsp/exchange
https://asklocala.com/en/
https://www.hivestack.com/
https://www.rogerssportsandmedia.com/
https://www.linkedin.com/in/barbhuggett/
https://www.linkedin.com/in/scott-mitchell-a9728327/
https://www.linkedin.com/in/jennifer-bidwell-0789428/
https://www.linkedin.com/in/elizabeth-brennan-0067b392/
https://www.linkedin.com/in/mary-ventresca-241a7a13/
https://www.vistarmedia.com/news/mfour-research-why-ooh-2020
https://www.vistarmedia.com/blog/facts-about-dooh
https://www.statista.com/statistics/272951/global-digital-out-of-home-advertising-expenditure-since-2000/
https://www.groupm.com/new-survey-reveals-role-of-digital-out-of-home-advertising-in-driving-immediate-action/

